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1. Executive Summary 
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Figure 10 
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2, Product Positioning 
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2.1 Statistical Analysis: 
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Communication Factor: 



Company Strength: 



Customer Importance: 



68.8% 



29.3% 



46.7% 



O With a 68.8% communication factor, customers do not know the company's 

position towards the area of Product Positioning. 
«* With a company strength factor of 29.3% and a customer importance factor of 

46.7% the company has correctly positioned this discipline, but its importance 

may still not be fully appreciated by the company as required by the customer 

base. 



Figure 1 1 



-PAGE 6/22 " RCVD AT 6/14/2010 1:50:23 PM [Eastern Daylight Time] • SVR:USPTO-EFXRF-5/9 • DNIS:2738 300 • CSID:-M9 30 54 737088 • DURATION (mm-ss):07-52 



